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    The interest rate marketization is an important content of China’s financial 
reform at current. After ten years of exploration, China's market-oriented reform of 
interest rate has entered the sprint stages. With the development of market-oriented 
interest rate reform, financial companies face both opportunities and challenges. 
How to avoid risks, to seize the market opportunities, is a real problem for the 
financial companies. 
  In this paper, based on the research of future reform path of China’s interest rate 
marketization, the status of finance companies of corporation groups in China, 
drawing lessons from international experience and the national conditions of our 
country, this paper first analyzes the influence of interest rate maketization on the 
interest and both two side of money supply and demand (banks and corporations); 
then researches the challenges faced by financial companies of corporation groups; 
at last, proposes specific countermeasures based on the status of G group.This paper 
is divided into 5 parts.  
    The first part is an introduction, providing an overview of research issues raised, 
domestic and foreign researches, purpose and significance of the topic, research 
methods and research content. 
   The second part provides an overview of finance companies of corporation 
groups in China, introducing the position, function, regulation, income structure, 
interest rate pricing strategies of financial companies, the differences with 
commercial banks, and its operating characteristics. 
   The third part discusses the influence of interest rate marketization on financial 
companies. By drawing lessons from international experience,  this papper analyzes 
the influence of interest rate marketization on interest rate, banking and corporate 
finance, then analyzes the influence on financial companies of corporation groups, 
also introduces two kinds of quantification influence analysis methods of interest 
rate, at last makes an actual examples of quantitative analysis based on G group. 














groups. According to two levels functions of the finance companies, ie " allocation 
of resources on behalf of the groups" and " providing financial services as a financial 
institution for the groups"; based on the third part and the experience of American 
commercial banks, we put forward the general strategy of financial companies, and 
then the concrete strategies for finance company of G group considering the reality 
of G group 
The fifth part is the conclusion and prospect of the influence and 
countermeasures research on finance companies of interest rate marketization.. 
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的 30%扩大到 70%直至上浮取消封顶，下限为基准利率的 0.9 倍，2006 年和 2008
年个人住房贷款利率下限分别扩大为贷款基准利率的 0.85 倍和 0.7 倍，金融机
构可在下限以上依据风险要素自主定价，同时人民币存款利率实行上限管理，
2012 年 5～6月，存款利率上限浮动区间扩大至 1.1 倍,贷款下限扩大至 0.7 倍。
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